[image: image1.jpg]ol
CampbellMithun
'H p

Brand Planning
Branded Content
Broadcast
Connections Planning
Design

Digital

Direct Response
Media Negotiation
Media Placement
Mobile

Print

POS

Promotion

Social

te





FOR IMMEDIATE RELEASE


September 2, 2010





Contact: Kristine Olson, 612.347.1616


� HYPERLINK "mailto:kolson@cmithun.com" �kolson@cmithun.com�





� HYPERLINK "http://www.cmithun.com" �www.cmithun.com�





Campbell Mithun Provides Pro Bono Advertising for Local United Way Campaign


Ads urge community:  “When you can’t do, donate.” 


MINNEAPOLIS – � HYPERLINK "http://www.unitedwaytwincities.org/home/index.cfm?CFID=4144010&CFTOKEN=42382730" ��Greater Twin Cities United Way�’s workplace campaign has launched with ads donated by local agency � HYPERLINK "http://www.cmithun.com" ��Campbell Mithun�. The �HYPERLINK "http://gallery.campbell-mithun.com/united-way/"��“When you can’t do, donate” campaign� emphasizes the make-a-difference power of a donation to the United Way.  Ads feature people (real donors, by the way) who want “to do something” for others but feel ill-equipped to give hands-on help: a cook offers a burned turkey, a handyman falls off a ladder, etc.


“We wanted to capture the giving spirit of the Twin Cities community, but with a lighthearted approach appropriate for these economic times,” said executive creative director Reid Holmes.  “These are fun, self-deprecating reminders that a donation to the United Way is easy and helps the community in very specific ways.”


Campbell Mithun developed versions of the creative for � HYPERLINK "http://gallery.campbell-mithun.com/united-way/" ��billboards�, radio spots, � HYPERLINK "http://gallery.campbell-mithun.com/united-way/" ��online video� and �HYPERLINK "http://gallery.campbell-mithun.com/united-way/"��digital banners�.  Digital ads offer � HYPERLINK "http://www.unitedwaytwincities.org/Giving/index.cfm" ��click-through-to-donate� functionality, and donors can follow “� HYPERLINK "https://twitter.com/yourUWdonations" ��yourUWdonations�” via Twitter for updates about local donations in action.  Advertising placements were secured by � HYPERLINK "http://www.haworthmedia.com/" ��Haworth Media� and will run from the end of August into October.


This campaign marks the sixth year Campbell Mithun has provided pro bono work to support Greater Twin Cities United Way’s workplace campaign.  Chaired this year by US Bancorp CEO Richard Davis, the 2010 effort aims to raise $87 million to address the most pressing needs in the Minneapolis / St. Paul metro area. In past years, the annual drive has secured donations from approximately 120,000 donors at 1,200 different workplaces.  


About Campbell Mithun


Since its formation in 1933, � HYPERLINK "http://www.cmithun.com/" ��Campbell Mithun� has a history of philanthropy inspired by founder Ray Mithun, who served on many community boards, set up minority scholarships at the U of MN, endowed a Chair of Advertising there and is quoted as saying:  “There is no lasting success, happiness or reward unless a man is truly useful – useful to his family, to his business and to his community.”  Current agency CEO Steve Wehrenberg teaches at the U of MN and sits on Greater Twin Cities United Way’s board of directors.


Campbell Mithun has a national brand-building reputation and, with its � HYPERLINK "http://www.compasspoint-media.com/" ��Compass Point Media� unit and � HYPERLINK "http://www.brandoptix.com" ��BrandOptix� package-design resource, continues to build client marketplace success by making � HYPERLINK "http://www.campbell-mithun.com/philosophy" ��Everything Talk� at each (increasingly granular) point of customer contact.  
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